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Intermediate Accounting(l)

Intermediate Accounting(l1)
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# ¢ Course Name o # ¢ Course Name Remarks
Score
B g (1) - wyg (7))
Statistics(l) Statistics(I1)
B E)™) - VR EARE
Statistics(l) (11) Econometrics
L - FEEERE &
Financial Management Derivative Securities
A 50 SRS A
Investments Fixed Income Security Analysis
A 50 FFeEEEL LT
Investments Portfolio and Security Analysis
L 50 RS pdis g 2
Financial Management International Financial Management
kR s |RHET L EM
Marketing Management Global and Cross-Cultural Marketing
A R LR ST -
International Business Management 50 Strateglc.Management of Multinational
Corporations
CENER ] 50 %4 £33k
Internatlonal Business Management International Business Negotiations
A8 (1) 50 [ iR 4
Economics(l) Microeconomics
gAg (7) 50 R Rk
Economics(l1) Macroeconomics
g5 (L) g |FTFC)
Accounting Principle(l) Accounting Principle(ll)
£32()() o P EEVE ()
Accounting Principle(l) (11) Intermediate Accounting(l)
SR (o) o |PEETE )
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S (D) s || HEVE ()
Intermediate Accounting(ll) Intermediate Accounting(l11)
TR o |FEETE ()

Intermediate Accounting(l)

Advanced Accounting(l)

B E()
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50
Advanced Accounting(l) Advanced Accounting(ll)
3 () o |FREEEET()
Accounting Principle(l) (11) Cost and Managerial Accounting(I)
A EIEE (L) 50 *AEEEE(T)
Cost and Managerial Accounting(I) Cost and Managerial Accounting(IT)
g2 )(™) 50 PATRIR & A 47
Accounting Principle(l) (11) Financial Statement Analysis
£ F () g |FEF ()
Accounting Principle(l) (11) Auditing(l)
7 = 7
FEQ) - 5 (7)
Auditing(l) Auditing(1l)
RN R S A TE AT
Marketing Management ~ Consumer 50 |Big Data Analysis and Marketing
Psychology, Insights and Behavior Research
. A R LR
. 50 |Consumer Psychology, Insights and
Marketing Management .
Behavior

DIig 23 )\

b)) Erwmet o
50 [Business Analysis Using Financial

Accounting Principle(l) (11)

Statements
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