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Prerequisites Courses requiring Prerequisites
i #c =
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wr g (1) o [FE )
Statistics(I) Statistics(II)
B EE)() so |7 BEAE
Statistics(I) (II) Econometr1cs
pirg i 50 A ERE &
Financial Management Derivative Securities
A 50 SREIE A
Investments Fixed Income Security Analysis
wEE 5o |[FREREEIA
Investments Portfolio and Security Analysis
PAixg 1T so  |BF L
Financial Management International Financial Management
Fap 50 PIREE LT A
Marketing Management Global and Cross-Cultural Marketing
Fmedgn B & Faf AR
o ) 50  |Strategic Management of Multinational
International Business Management .
Corporations
RFeEdge 50 B & E
International Business Management International Business Negotiations
gAg (1) 50 g Rk
Economics(I) Mlcroeconomics
aARg (7)) 50 LR
Economics(1I) Macroeconomics
£ E0) o |6FE)
Accounting Principle(]) Accounting Principle(II)
§HET) o |PEETE ()
Accounting Principle(]) (IT) Intermediate Accounting(I)
S g R o |PEEvE )
Intermediate Accounting(I) Intermediate Accounting(I])
P g E (D) so |PEEFE (=)
Intermediate Accounting(Il) Intermediate Accounting(III)
SR w FEEPE (1)
Intermediate Accounting(I) Advanced Accounting(I)




AR 24
Prerequisites Courses requiring Prerequisites
S i
# ¢ Course Title Grad§s # ¢ Course Title Remarks
Require
ment
BagPE() 50 BaggE (7)
Advanced Accounting(I) Advanced Accounting(II)
EFEC(T) o |FREFREFC)
Accounting Principle(I) (II) Cost and Managerial Accounting(I)
FAEEmE() o |FrEIREEC)
Cost and Managerial Accounting(I) Cost and Managerial Accounting(IT)
g3EL)(T) 50 PATRER £ & 47
Accounting Principle(]) (IT) Financial Statement Analysis
FHEC)(T) o |FPE ()
Accounting Principle(I) (II) Auditing()
FEC) o |[37E ()
Auditing(I) Auditing(II)
el iﬂ'?ﬁ?‘ﬁlcﬂlih‘? e S =/ PARL - RCE Py
Marketing Management ~ Consumer 50 |Big Data Analysis and Marketing
Psychology, Insights and Behavior Research
S gl R g g Y
f’r{rd”glj‘f’_ s /ﬁ PP ﬂ/ﬁ"fg—‘iﬁf & .
Marketing Management Consumer Psychology, Insights and
Behavior
21 - = S e A

g5 )(T) 50  |Business Analysis Using Financial

Accounting Principle(I) (IT)
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